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Objective: Tounderstand changes
in cigarette-brand choice by ado-
lescents in the context of demo-
graphic differences and advertis-
ing. Methods: Data from 3 nation-
ally representative cross-sectional
surveys of adolescents were ana-
lyzed. Results: Marlboro, Camel,
and Newport brand cigarettes ac-
counted for over 80% of the ciga-
rettes usually bought by adoles-
cents in 1989, 1993, and 1996.
Between 1989 and 1996, Marlboro

and Camel market shares changed
little, whereas preference for New-
port doubled among white and His-
panic adolescents. Conclusions:
Brand preference among adoles-
cents has been steadily concen-
trated among 3 brands. More at-
tention may need to be focused on
mentholated brands given the in-
crease in Newport’s market share.
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